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Apeejay Educational Institutions have always striven to excel, to become better, to 
keep striving and this inspiration comes from the founder President of Apeejay 

Education Society, revered Dr. Stya Paul- a noble, enlightened and humanitarian 
personality. His legacy is earnestly and dedicatedly carried forward by his only child 

,his daughter hon‟ble Madam Sushma Paul Berlia, co-promoter and President 
Apeejay Stya and Svran Group and co-founder and Chancellor, Apeejay Stya 
University. It is her motivation and guidance that is instrumental in enabling us 

achieve and accomplish all what we have and all what we are striving for.   
 

1. INTRODUCTION OF THE TECHNICAL CAMPUS 

 

1.1 A brief history of the campus 
Apeejay Institute of Management was established in 1997 under the aegis of Apeejay 
Education Society that has grown from strength to strength. Apeejay Institute of 

Management Technical Campus comprise of the three schools of learning: School of 
Management Studies, School of Information Technology and School of Business 

Studies. Since then it has been a decade of all round achievements both in 
academics and co-curricular activities. We provide a conducive environment for both 
students and faculty. Here more emphasis is given on practical learning and overall 

personality development, which is more important in today‟s competitive world. It has 
set for itself the goals of flair for innovation and capacity for adapting to the changing 
corporate scenario. Impressive placement record has been a testimony of our efforts 

and testifies our motto “Soaring High is My Nature”.   
 

1.2 Programmes/Courses offered  
The campus offers professional courses MBA, MCA, BBA, BCA under three schools. 
 

Program/Course Course Duration Authorized Intake (Yearly) 

School of Management Studies 

MBA 2 Years 180 

BBA 3 Years 40 

School of Information Technology 

MCA 3 Years 180 

BCA 3 Years 40 

School of Business Studies  

MBA 2 years 60 

B.COM(Prof.)*Proposed 3 years 60 



   
In addition to these courses, the School of Management Studies also offers Ph.D in 

Management programme since the session 2001-02.  
 

1.3 Infrastructure 
The campus is spread over a sprawling campus on the Rama Mandi-Hoshiarpur 
Road consisting of a three-storied main building, modern four-storied hostel 

accommodation separately for boys and girls, a double-storied Director‟s residence 
and a guest house. The campus is spread over an area of 2.5 acres with lush green 
lawns, latest state of the art air-conditioned computer-cum-IT center with more than 

543 computers, latest softwares and round the clock internet facility through 15 
Mbps dedicated link and two 512kbps VPNOBB under MHRD project for NME 

(National Mission For Education). To provide mobility to the users, the campus 
provides blanket wireless (Wi-Fi) in the campus and hostels. The various softwares 
have also been provided like Microsoft MSDN academic alliance, Tally ERP Multiuser 

for students and Language lab for foreign languages. The air-conditioned fully 
automated library boasts of 22589 books, 70 national journals/magazines, e-

journals and 18 newspapers and internet access. DELNET database for resource 
sharing purpose has also been provided in the library. The library also subscribes to 
various e-journals like EBSCO Database which provides access of more than 3838 e-

Journals. The „National Programme on Technology Enhanced Learning‟ is an intiative 
of MHRD. It covers web courses/video courses to all undergraduate and post 
graduate students. To make the environment more congenial and comfortable for 

serious study, a number of double-faced study carrels have been added to the 
reading hall. In addition, separate cabins have been provided for research scholars 

and faculty members. The lecture theatres and classrooms are specially designed to 
make teaching effective with the help of projectors and enough space for displays. 
The campus has also developed a conference hall equipped with modern PA system 

to organize seminars, guest lectures, group discussions and mock interviews. 
(Details provided in Annexure 1) 

 
2. VISION 

Apeejay Institute of Management Technical Campus is committed to the course of 
developing IT-savvy human resource for meeting requirements of diverse sectors of 
the economy, both Indian and Global. We aspire to be one of the best technical 

campus imparting management and computer education.  
 

3. MISSION 
Our mission is to be a recognized leader in the creation and dissemination of an 
integrated body of knowledge that has a significant impact on managerial education 

and practice.  The educational programmes in Apeejay Institute of Management 
Technical Campus focus on graduating outstanding individuals who are prepared to 

excel in a dynamic and competitive market place. 
 

4.  INDUSTRY SCENARIO 

The increasing industrial and commercial growth in the region has raised the 
demand for trained professionals in the field of management and information 
technology and consequently more and more MBAs and MCAs are getting jobs in the 

market.  



During 2013-14 
Earlier the admissions to management and computer application courses were made 

on the basis of Entrance test conducted by one of the State University on the behalf 
of other universities in the state. During 2013-14 the admissions were based on the 

scores of CMAT (Common Management Admission Test) conducted by AICTE.  As per 
DTE (Directorate of Technical Education), this year applications from students, who 
have taken other management entrance tests such as, MAT, ATMA, XAT, JMET and 

CAT for IIMs, were also considered. Despite of all these relaxations, the number of 
applications for MBA programs has not increased. As per some experts, the demand 
for market oriented commerce courses have increased, which is a reason for lack of 

interest among students while others claim that poor response from the industry 
during campus placements is the main reason behind fewer applications. For the 

current Academic session, around 50 students applied for the online counseling 
conducted by PTU on the basis of CMAT score. Incidentally, DAV University has 
started with its Academic session from this year onwards. It has also resulted in 

increased competition in the region. At the National and International Level also, the 
MBA applications fell in the renowned Business schools. Wharton reported receiving 

6,036 applications for the Class of 2015, down from 6,408 for the previous class. 
 

During 2014-15 

The Punjab Technical University has revised the admission procedures for admission 
to MBA and MCA Programmes with effect from 2014. The CMAT score will no longer 
be mandatory for taking admission to Management courses. The Institutes affiliated 

to PTU are free to register and admit students as per their own counseling schedule. 
With the removal of Centralized University counseling, it is left to the efforts of all the 

institutes to attract students on their own. The year 2013 has seen a dip in 
admissions in MBA and MCA throughout the Nation. AIMTC managed to survive this 
by getting a good number of admissions in MBA as compared to other reputed 

institutes in the region. The trends reveal that the admissions will increase by 2016 
bagging on the number of admission in graduation courses in 2013. The statistics of 
different institutions and observations of various authorities in the field of 

management for 2013-14 shows that there are more than 75 AICTE approved private 
management institutions in Punjab apart from six universities offering MBA/MCA 

programmes.  
 

The DAV University has started admissions in 2013-14 session and managed to 

enroll 60-70 students for Management courses. Many new universities are coming up 
in and around chandigarh region that will give a tough competition to other 

institutions in times to come. With more number of private universities (GNA, CT and 
Sant Baba Bhag Singh) waiting to get the approval for next academic sessions, the 
competition for filling seats is set to increase. So, aggressive efforts are required to 

attract the students.Presently, School of Management Studies is getting very less 
students from the states of Himachal Pradesh, Haryana and Jammu & Kashmir. We 
are specifically targeting these states from this year onwards to increase the intake. 

 
In order to create enhanced competence of career positioning tied up with 

opportunity to become a global professional, B.Com. Professional, a high profile 
undergraduate programme, will be introduced from the current academic session 
after getting the approval from Punjab Technical University. By pursuing this course, 



a student will attain conceptual knowledge and analytical skills that may help in 
areas of employment at various levels. The course involves a blend of theoretical 

education and practical training which run concurrently for a period of three years 
and equips a student with knowledge, ability, skills and other qualities required of a 

professional accountant. Today, many MNC‟s are setting up their base in India. 
Hence there are many employment opportunities for the Professional students. On 
completion of this course one can start one‟s career in Business Consultant/ 

Auditors/Tax Consultant/Chief Financial Analyst /Investment Banking/Capital 
Market. Student joining for this program can also enroll for the professional courses 
offered like ACCA. 

 
5. BUSINESS POSITIONING  

The Apeejay Institute of Management Technical Campus, Jalandhar is recognized as 
one of the leading business schools in the region. The main reasons for this rating is 
strong and established brand, our commitment to quality and pursuit for excellence, 

a conducive work culture, reasonably good research orientation of the faculty and 
absence of strong competition from established players till recently. The campus has 

emerged as a preferred choice of admission seekers to MBA & MCA admissions in the 
centralized counseling held for admission to these courses in the state of Punjab 
every year. But now the landscape of professional education is changing and 

financially stronger players are in the position to exploit the emerging opportunities 
more efficiently. Competition is getting stronger. Many Private Universities has 
started in and around Chandigarh region with its Academic session from this year 

onwards. It has also resulted in increased competition in the region.  
 

The School of Management Studies is the first campus in the region to get NBA 
accreditation for its MBA programme for a period of three years w.e.f September 
2003. The documents for fresh accreditation as per new regulations are being 

prepared which will be submitted shortly. 
 
Since the technical institutes in the country are now under the scope of UGC, We 

propose to go for NAAC Accreditation from the coming session in 2014-15. It will 
help the institute know its strengths, weaknesses and opportunities through an 

informed review process and also it will make the institute eligible for various kinds 
of UGC Funded projects and programmes. This will also help the institution to get a 
good ranking in various reputed surveys. 

 
In view of the above, it becomes important for us to introspect and restrategise our 

priorities so as to continue to maintain our position as a market leader in the region. 
Thus the need of the hour is to advertise our brand in all types of media to enhance 
and maintain our brand value. 

 
6. SWOT ANALYSIS 
Brand Apeejay and hence Apeejay Institute of Management Technical Campus sells. 

The brand has been able to deliver the expectations of its stakeholders and 
consequently, we have an edge over competitors. With two more universities starting 

the next academic year the competition is going to be more intense. If we are to 
compare our strengths, we have many advantages that others lack. Faculty happens 



to be our biggest strength as it is qualitatively superior and honestly committed 
towards providing quality education. Culture at Apeejay Institute of Management 

Technical Campus is conducive enough to motivate both teachers and students. 
Learning resource centers like library has a good collection of resource material like 

journals, magazines, references as well as text books. Also a fair connectivity to 
global database and a small audio video collection adds to its intellectual strength. 
The campus has been able to enforce conducive academic schedule for its students, 

which keeps them occupied throughout the day in the classes. Also Personality 
Development activities have been going on apart from daily academic schedule. Great 
emphasis is laid on seminars, workshops, role-playing, case analysis, field studies 

and tutorials as a tool of pedagogy and use of multimedia tools is stressed upon. The 
institute has also implemented the concept of virtual classrooms. The Smart 

Classrooms strategy is a learning initiative that assists educators to make ICT 
integral to learning to create clever, skilled and creative professionals. Till date we 
have installed 13 smart boards. 

 
Major weaknesses that we suffer from are embedded in the very structure that we 

have to follow due to our association with the Punjab Technical University. 
Structured curriculum, lack of courses and lack of freedom over financial issues like 
fee structure have strongly hampered the development activities in the campus. 

Following are the strengths, weaknesses, opportunities and threats (SWOT) that have 
been identified for the Apeejay Institute of Management Technical Campus, 
Jalandhar:-   

 
Strengths 

 Strong brand 

 Qualified and research oriented 
faculty 

 Good placement record 

 Good library and computer-cum-IT 
Centre 

 Value addition through publications 
like Journal & Newsletter and PDPs 

 Moral and ethical values 

Weaknesses 

 Lagging behind in physical 
infrastructure 

 Comparatively Less aggressive in 
Promotional advertisements 

 Lack of opportunities for internal 
promotions which acts as a constraint 
for loyalty and retention of good 
faculty 

 Lack of research and consultancy 
infrastructure and initiatives such as 
softwares and databases 

 Lack of engagement of Alumni in 
placements 

 No ranking by any business magazines 
 

Opportunities 

 Demand for management and 
computer education with the recovery 
of economy 

 Located in educationally developed 
region 

 Global collaborations in IT and 
management education 

 IT advances in all disciplines 

 Owing to increased competition, 

Threats 

 Globalization and commercialization of 
technical education 

 Three new universities and number of 
localized institutes are coming up in 
the region. 

 Aggressive marketing strategies of 
competitors.   
 



industry is providing opportunities for 
research and consultancy.   

 

Improvements in SWOT in 2013-14 

 
We have worked hard to overcome the weaknesses by targeting the specific areas like 

Smart classes, Virtual classes, EDC etc. Thus we have been successful in reducing 
some of our weaknesses and have infact converted these to our strengths.  
 

Strengths 

 Smart Classes 

 Virtual Classroom technology 

 Engagement of Alumni in placements 
(Convocation and Alumni Meet) 

 Use of Social media to attract students 

 A fully operational Entrepreneurship 
Development Cell (EDC) has been 
formed. 

 Association with Jalandhar 
Management Association on various 
Industry-Academia Issues. 

 Strengthened the Research orientation 
of Faculty with many research paper 
presentations and publications. 

 Research and consultancy 
infrastructure and initiatives such as 
softwares and databases like Tally, 
Language Lab 
 

Weaknesses 

 Lagging behind in physical 
infrastructure 

 Comparatively Less aggressive in Print 
advertisements 

 Lack of opportunities for internal 
promotions which acts as a constraint 
for loyalty and retention of good 
faculty 

 No ranking by any business magazines 

 

 

7. OBJECTIVES  
             

• To enhance the industry interface to bridge the gap between the needs of the 
industry - available workforce and build up interpersonal relations for placements 
 

• To create a vibrant and active campus through Value added Program (VAP) 
which provides an opportunity of growth to each student 

 
• To foster a conducive environment for research and development of faculty and 
brand enhancement of the Technical Campus 

 
• To scale the new heights in Academic Excellence by initiating the action plan 
for getting accreditation for NBA and NAAC and engaging in various CSR activities 

 
• To improve infrastructure: 

o            by creating a separate complex for Non-AICTE courses 
o            to enhance utilities required for improving the working                 
environment by providing following facilities: 

                              --Lecture halls to be air-conditioned 



                              --Separate cabins for each faculty member 
                              --Air conditioners for faculty rooms         

     
 

                                                       
8. PRINCIPAL STRATEGY  
In order to achieve the above said objectives, AIMTC proposes the following specific 

Principal Strategy:- 
 
8.1 Industry Interface 

 The expert Professors from IIM, IIT and other reputed institutions will be 
invited to deliver one particular course per semester. The classes will be scheduled in 

such a way, so that the entire course is being covered in 4-5 days regressive 
classroom teaching.  

 

 Inviting more alumnus placed at reputed organizations to interact with the 

existing students and try to fill the gap between industry expectations and students 
academics performance. This process has already been started at AIMTC, with two 
alumnus placed at Barcelona and Singapore being invited to deliver the guest lecture 

to existing students in 2013-14 session. 
 

 Bringing the “real-world” to the classroom enhances students‟ learning, 
practical and technical knowledge. The industry experts in Information Technology 

which are handling live industry projects will be invited to involve MCA/BCA 
students in such projects. In this way it promotes the application, integration and 
critical analysis of theoretical knowledge to prepare students better for situations 

they may encounter in the “real-world”. 
 

 Collaborating with Skill development organizations like Time Institution of 

Learning to enhance the aptitude and Group Discussion skills of MBA Students and 
technical skills of MCA students.  

 
8.2 Value added Program 

 An Alumni meet will be organized, so that the existing students get a platform 
to interact with our alumnus. The meet is planned to be organized in the month of 

May-June 2014. 
 

 Workshops on specific subject topics to be conducted by eminent professors. 

 

 The students will be encouraged to handle more of Live projects like of Dainik 

Bhasker and ITL Sonalika projects handled by MBA students in 2013 session. 
 

 More Specialized clubs like EDC will be set up in the coming session. 
 

8.3 Research and Development 

 AIMTC plans to organize one International Conference in 2014-15 for 

Management and Information Technology, which will be highly fruitful exercise to 
increase the research orientation of the faculty and the students. 



 

 The faculty will be encouraged to present and publish atleast 2 research 

articles in a year in National and International Conference of repute. 
 

 The faculty will be encouraged to publish research articles only in Journals 
with good impact factor. 

 
8.4 Academic Excellence 

 It is proposed that AIMTC should go for NBA Accreditation for its Maters 
Programmes. The documents for fresh accreditation as per new regulations are being 

prepared which will be submitted shortly. 
 
Since the technical institutes in the country are now under the scope of UGC, We 

propose to go for NAAC Accreditation from the coming session in 2014-15. It will 
help the institute know its strengths, weaknesses and opportunities through an 
informed review process and also it will make the institute eligible for various kinds 

of UGC Funded projects and programmes. This will also help the institution to get a 
good ranking in various reputed surveys. 

 
         8.4.1  Advertisement – PR campaign  

 AIMTC has increased its budget for Advertisement in last 2 years. This 

year Hoardings in 5 districts has already been set up. These hoardings will be 
operational from April 2014 to June 2014.  

 

 The bus shelters and Police beat boxes in Jalandhar, Kapurthala and 

Hoshiarpur have been sponsored for three months (April 2014 to June 2014) 
 

 The creative newspaper advertisements will be given in reputed 
newspapers at appropriate time and frequency. 

 

 The milestone flexes in the range of 5 kms around campus will be put 

up. 
 

 The Admission Posters have been printed and distributed to various 

colleges in Punjab, along with various strategic book shops in the region. 
 

 The Placement related Standings will be prepared and set up at strategic 
shops in various parts of Punjab. 

 

 The online facebook campaign (Paid+ Free) to be carried out for next 2-3 

months. 
 

 The faculty have been visiting various study circles/centers and 
institutions and interacting with students interested in pursuing Management 

and IT courses.  
 

 The faculty have given presentations on the career counseling and 

guidance to the graduation and twelfth class students in various colleges. 



 

 The students from nearby colleges will be given free IT workshop in the 

campus by the faculty. 
 

 The IT and communication workshop will be arranged for all the walk-in 
enquiries. 

 
8.5 Infrastructure 

Enhancing the utilities required for improving the working environment by providing 
following facilities: 
--Video Conferencing room (Construction going on) 

--Seminar and board room (Construction going on) 
--Lecture halls to be air-conditioned  
--Separate cabins with dedicated desktop computer for each faculty member 

--Air conditioners for faculty rooms 
--Landscaping and beautification of the campus like open air theater that has already 

been set up for Hostel students.        
 
9.  ACTION PLAN  

To develop Apeejay Institute of Management Technical Campus, Jalandhar as a 
leading management campus, we have developed a strategy with specific actions 

along with their time frame as given below:- 
 
Action Plan for July 2014 to June 2016 (Details provided in Annexure 2) 

Objectives Qr I 

(July to 
September) 

Qr II 

(October to 
December ) 

Qr III 

(January to March) 

Qr IV 

(April to June) 
 

1. Industry 

Interface 

 

 

 

 

 The expert 

Professors from 
IIM, IIT and 

other reputed 

institutions will 

be invited to 

deliver one 
particular course 

per semester 

 More Live 
Projects like 

Dainik 

Bhasker,ITL 

Sonalika 

 Tie-up with Skill 
Development 

agencies 

 Organize 
corporate guest 

lectures-6 

 Organize 
Industrial visits-

2 

 Preparatory 
classes for Final 

year students for 

 Organize 

corporate guest 
lectures-6 

 Organize 
Industrial visits-

2 

 Organize Alumni 
Meet and 

strengthen ties 
with well placed 

students for 

placements 

activities  

 The expert 
Professors from 

IIM, IIT and 
other reputed 

institutions will 

be invited to 

deliver one 

particular 

course per 
semester 

 More Live 
Projects like 

Dainik 

 Organize corporate 

guest lectures-6 

 Organize Industrial 
visits-2 

 Invite various 
industrialists in 

association with JMA 

and PTU to identify the 

needs and 
requirements of 

industry from students 

 Printing and 
distribution of Campus 

newsletter 

 The expert Professors 
from IIM, IIT and other 

reputed institutions will 
be invited to deliver one 

particular course per 

semester 

 More Live Projects like 
Dainik Bhasker,ITL 

Sonalika 

 Tie-up with Skill 
Development agencies 
 

 Organize Alumni 
Meet and 

strengthen ties 

with well placed 

students for 

placements 
activities 

 Printing and 
distribution of 

Campus 

newsletter 

 The expert 
Professors from 

IIM, IIT and 
other reputed 

institutions will 

be invited to 

deliver one 

particular 
course per 

semester 

 More Live 
Projects like 

Dainik 

Bhasker,ITL 

Sonalika 



GD, Interviews 

 Conduct mock 
tests and 

interviews for 

final year 
students 

 Intensification of  
placement 

activities 

 Invite various 
industrialists in 

association with 

JMA and PTU to 
identify the 

needs and 

requirements of 

industry from 

students 

 Printing and 
distribution of 
Campus 

newsletter 

Bhasker,ITL 

Sonalika 

 Tie-up with Skill 
Development 

agencies 

 Organize one 
MDP 

 CII Training to 
faculty 

 Printing and 
distribution of 

Campus 

newsletter 

 

 

 
 Tie-up with Skill 
Development 

agencies 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

2. Value 

Addition 

Program (VAP) 

 Improvement in 
English 

Language Skills 

for MBA/MCA- 1 

 Improvement in 
Communication 

Skills 

 Industry related 
live projects 

 Exposure to 
World business 

news analysis 

 Prepare students‟ 
specialized clubs 

for Finance, 

Marketing and 
HR 

 Co-curricular 
activities 

 

 Exposure to 
World business 

news analysis 

 Improvement in 
presentation 

skills 

 Etiquettes and 
Business 
behavior 

 Industry related 
live projects 

 Cultural and Co-
curricular 

activities 

 

 Exposure to World 
business news analysis 

 Conducting GD,PI and 
Mock up Skills 

 Industry related live 
projects 

 Co-curricular activities 

 Publication of Campus 
Magazine-Synergy 

 Prepare students‟ 
specialized clubs for 
Finance, Marketing and 

HR 

 

 

 

 Exposure to 
World business 

news analysis 

 Industry related 
live projects 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 

3. Research 
and 

Development 

 Encouraging the 
faculty to present 
papers in 

National and 

International 

Conferences 

 Encouraging the 
faculty to publish 

their original 
research papers 

in reputed 

journals 

 Publication of 

 Organize two 
FDP/SDP(IIT 
Mumbai) 

 Funded 
Research 

projects 

(PTU/AICTE) 

 CII Innovation 

 Encouraging the 
faculty to 

present papers 
in National and 

International 

 Organize one 
International 
Conference 

(PTU/UGC/CSI/Indust

ry  Sponsored) 

 Encouraging the faculty 
to present papers in 

National and 

International 
Conferences 

 Encouraging the faculty 
to publish their original 

research papers in 

 Organize two 
FDP/SDP(IIT 

Mumbai) 

 Encouraging the 
faculty to 

present papers 

in National and 
International 

Conferences 

 Encouraging the 
faculty to 

publish their 

original research 



Research Journal 

 

Conferences 

 Encouraging the 
faculty to 

publish their 

original research 
papers in 

reputed journals 

 

reputed journals 

 Publication of Research 
Journal 

 

 

papers in 

reputed journals 

 

 
 

 

 

4.Building 

Academic 

excellence  

 Initiation for 
action plan for 

NBA and NAAC 

accreditation 

 Plan for 
institutional 
memberships of 

various reputed 

bodies 

 Advertising in 
AV/Print/online 

media 

 If found, initiate 
the process for 

institutional 

memberships of 

various reputed 
bodies 

 CSR Activities 

 Helping the local 
orphanage in 

association with 

some Print or 

radio brand 

 Initiating the 
process for 
rankings for 

various 

magazines 

 

 CSR activities 

  Advertising in 
AV/Print/online media 

 CSR activities 
 
 

 

 

 

 

 
 

 

 

 

 
 

 

5.Infrastructure  Ask HO for 
auditorium 

 Ask HO for AC 
staff rooms for 

School of IT 

 Provision for 
Cabin and 

personal 

computer for 

each faculty. 

 Separate complex 
for Non-AICTE 
courses 

 Follow up HO for 
various issues 

listed 

 Follow up HO for 
various issues listed 

 Follow up HO for 
various issues 
listed 

 

 

 

 
 

 

 

 

 

 

Keeping in mind the objectives identified in the strategic plan, the activities proposed 

to be initiated by the Apeejay Institute of Management Technical Campus in the next 
two years are mentioned below:- 

 



 



Quarterly Financial Implications for achieving the activities listed in the action plan 
 

Quarterly Financial Implications for achieving the activities listed in the action plan 

Objectives 

Qr I Qr II Qr III Qr IV 

(July to September) (October to December) (January to March) (April to June) 

1. Industry 
Interface 

· Organize 
corporate guest 

lectures 

Rs.15000 

· Organize Alumni 
Meet and 
strengthen ties 
with well placed 

students for 
placements 
activities  

Rs.50,000 
· Organize corporate 
guest lectures 

Rs.15000 

· Organize 
Alumni Meet and 
strengthen ties 
with well placed 

students for 
placements 
activities 

Rs.50,000 

· Organize 
Industrial visits 

Self-
financed by 
students 

· Organize 
Industrial visits 

Self-
financed by 
students 

· Organize Industrial 
visits 

Self-
financed by 
students 

· Intensification 
of  placement 
activities 

Rs.10,000 

· Preparatory 
classes for Final 
year students for 
GD, Interviews 

In-house 
activities 
incorporated 
in PDPs 

· CII Training to 
faculty 

Sponsered 
by CII 

· Invite various 
industrialists in 
association with JMA 
and PTU to identify the 
needs and requirements 
of industry from 
students 

Rs.5000 

Printing and 
distribution of 

Rs.21000 

Campus 
newsletter 



· Conduct mock 
tests and 
interviews for 
final year 
students 

In-house 
activities 
incorporated 
in PDPs 

· Intensification of  
placement 
activities 

Rs.20,000 
· Intensification of  
placement activities 

Rs.10,000 

    

· Intensification of  
placement 
activities 

Rs.10,000 

Printing and 

distribution of 
Rs.21000 

Printing and distribution 

of 
Rs.21000 

Campus 
newsletter 

Campus newsletter 

· Invite various 
industrialists in 
association with 
JMA and PTU to 
identify the needs 
and requirements 
of industry from 
students 

Rs.5000 

        

Printing and 
distribution 
ofCampus 
newsletter 

Rs.21000 

Expert Lectures 
from IIT/IIM 

Rs.200000( 
Planned for 
all quarters) 

Tie up with Skill 
Development 
organizations 

Rs.100000 
(Planned for 
all quarters 
– Co 
Sponsored 

by Students)  

2. Value 
Addition 
Program (VAP) 

· Improvement in 
English Language 
Skills for 
MBA/MCA- 1 

In-house 
activities 
incorporated 
in PDPs 

· Exposure to 
World business 
news analysis 

In-house 
activities 
incorporated 
in PDPs 

· Exposure to World 
business news analysis 

In-house 
activities 
incorporated 
in PDPs 

· Exposure to 
World business 
news analysis 

In-house 
activities 
incorporated 
in PDPs 



· Improvement in 
Communication 
Skills 

In-house 
activities 
incorporated 
in PDPs 

· Improvement in 
presentation 
skills 

In-house 
activities 
incorporated 
in PDPs 

· Conducting GD,PI and 
Mock up Skills 

In-house 
activities 
incorporated 
in PDPs 

· Industry related 
live projects 

Industry 

Sponsered 

· Industry related 
live projects 

Industry · Etiquettes and 
Business 
behavior 

In-house 
activities 
incorporated 
in PDPs 

· Industry related live 
projects 

Industry 
Specialized 
workshops 

Rs.20000 

Sponsered Sponsered 

    

· Exposure to 

World business 
news analysis 

In-house 
activities 

incorporated 
in PDPs 

· Industry related 

live projects 

Industry · Co-curricular 

activities 
Rs.2.05 Lac 

Sponsered 

· Prepare 
students‟ 
specialized clubs 
for Finance, 
Marketing and 
HR 

In-house 
activities  

· Cultural and 

Co-curricular 
activities 

Rs.155000 

• Publication of Campus 
Magazine-Synergy 

Rs.110000 

Specialized 
workshops 

Rs.20,000 
Specialized 
workshops 

Rs.20,000 

· Co-curricular 

activities 
Rs.10000     

3.Research and 

Development 

· Encouraging the 
faculty to present 
papers in 

National and 
International 
Conferences 

No financial 

implication 

Encouraging the 
faculty to publish 
their original 

research papers 
in reputed 
journals 

No financial 

implications 

 ·Organize one 
International Conference 

(PTU/UGC/CSI/Industry  
Sponsored)

Rs. 6 Lac 

(Sponsored) 

· Organize one 

MDP 
Sponsored 



· Encouraging the 
faculty to publish 

their original 
research papers 
in reputed 
journals 

No finanical 
implications 

Encouraging the 
faculty to publish 

their original 
research papers 
in reputed 
journals 

No finanical 
implications 

· Encouraging the faculty 

to publish their original 
research papers in 
reputed journals 

No finanical 
implications 

· Organize one 

FDP (PTU/AICTE 
Sponsored) 

Rs.60,000 - 
2 Lacs 

(To be 

reimbursed) 

• Publication of 
Research Journal 

Rs.50,000 
· Funded 
Research projects 
(PTU/AICTE) 

No finanical 
implications 

• Publication of Research 
Journal 

Rs.50,000 

· Organize one 
Seminar/Confere
nce (PTU/AICTE 
Sponsored) 

Rs 2 Lacs 

(To be 
reimbursed) 

    

· CII Innovation 
No finanical 
implications 

    

· Encouraging 
the faculty to 
present papers 
in National and 
International 
Conferences 

Financial 
support for 
sponsorship 

· MDP/EDP to be 
conducted 

Sponsored 

· Encouraging 
the faculty to 
publish their 
original research 
papers in 

reputed journals 

No finanical 
implications 



· Encouraging the 
faculty to present 
papers in 
National and 
International 
Conferences 

Financial 
support for 
sponsorship 

    

· Encouraging the 
faculty to publish 
their original 
research papers 
in reputed 
journals 

No finanical 
implications 

4.Building 
Academic 
excellence  

· Initiation for 
action plan for 
NBA 
accreditation 

Rs. 2-5 Lac 

· If found, initiate 
the process for 
institutional 
memberships of 
various reputed 
bodies 

To be 
worked out 

· CSR activities Rs.15000 · CSR activities Rs.15000 

· Plan for 
institutional 
memberships of 
various reputed 
bodies 

Preliminary 
work to be 
started for 
filing up the 
case 

· CSR Activities Rs.15000 

    
· Advertising in 
AV/Print/online 
media 

Rs.8-10 Lac 
(for all 
quarters) 

· Initiating the 
process for 
rankings for 
various 
magazines 

To be 
worked out 

5.Infrastructur
e 

· Ask HO for 
auditorium 

To be 
worked out 

· Follow up HO 

for various issues 
listed 

  
· Follow up HO for 
various issues listed 

  

· Follow up HO 

for various 
issues listed 

  



· Ask HO for AC 
staff rooms 

To be 
worked out 

· Ask HO for 
Electronic 
boards/Projector
s to be installed 

in 4 classes  

To be 
worked out 

· Ask HO for Electronic 
boards/Projectors to be 
installed in 4 classes  

To be 
worked out 

· Ask HO for 
Electronic 
boards/Projector
s to be installed 

in 4 classes  

To be 
worked out 

· Provision for 
Cabin and 
personal 
computer for 
each faculty. 

To be 
worked out 

            

· Ask HO for 
Electronic 
boards/Projector
s to be installed 
in 4 classes  

To be 
worked out 

            

· Separate 
complex for Non-
AICTE courses 

To be 
worked out 

            

Campus 
Beautification 

To be 
worked out 

            



· Provision for 
following 
appliances for 
each staff room: 
Refrigerator, 
Oven 

To be 
worked out 

            

· Improved and 
hygienic cafeteria 

To be 
worked out 

            

 

 
 
 

 

 



         Full time Faculty proposed (total)  

 

 Requirement of faculty Additional Faculty to be Recruited 

         2014-15 2015-16 

Faculty 
Requirement 
and Phase 
wise 

Recruitment 

Facul

ty: 
Stude
nt 
Ratio 

Dir

ect
or 

D

ea
n 

Aut

hori
zed 
Inta
ke**

* 

Pr

of
es
so
r 

Ass

oci
ate 
Pro
fes

sor 

A

ss
is
ta
nt 

Pr
of
es
so

r 

T

ot
al 

Pr

of
es
so
r 

Ass

oci
ate 
Pro
fes

sor 

Ass

ist
ant 
Pro
fes

sor 

Total Profe

ssor 

Associ

ate 
Profes
sor 

Assistant 

Professor 

Tota

l 

Apeejay 
Institute of 
Management 
Technical 
Campus 

1               

School of Management 
Studies 

  & 
School of Business 
Studies 
 

1
* 

             

2014-15 1:15 - - 480 02 07 23 32 01 01 03 04     

2015-16 1:15 -  480 02 07 23 32 01 01 03 04     

School of Information 
Technology 

1*              

2014-15 1:15 - - 540 03 08 25 36     01 01 02 04 

2015-16 1:15 - - 540 03 08 25 36         
* Dean post is of Professor. One Professor (Sr. most) will act as Dean. Thus no additional requirement of Professor to act as Dean will be required. 

* Director of Campus is not being accommodated against the Professor of any stream. Though he has to be of Professor rank of any stream. 

*** Authorized intake is shown for Masters courses. Bachelor courses BBA, BCA and BCOM(Prof.) has intake of 40,40 and 60 respectively. 

 



 
10.   Budget Summary-Estimation and Projections for 2014-16 

Based on the planned activities for Apeejay Institute of Management Technical 
Campus, the financials for the year 2014-15 to 2015-16 has been worked out as 

below (Please refer to annexure 3). The financials indicate that for the year 2014-15, 
there will be increase in the Revenue receipts as compared to 2013-14. At the same 
time, the revenues are expected to increase in 2015-16 as compared to 2014-15. The 

change is due to introduction of new course (B.COM(Prof.)) in School of Business 
Studies. On the expenditure front, the revenue expenditure will increase in 2014-15 
and 2015-16 because of increase in establishment expenditures. 

 



ANNEXURE-1 
 

Improvements in Infrastructure 
 Previous  Improvements 

in 2013-14 

Planned for 

2014-16 

Buildings and Hostels Three-storied main 

building, modern four-
storied hostel 
accommodation 

separately for boys and 
girls, a double-storied 

Director‟s residence 
and a guest house.  

Construction 

work is under 
process for 
Computer labs, 

seminar hall at 
the top floor 

Video 

Conferencing 
room, Seminar 
Room, Board 

room 

Installation of Smart 

Boards 

Nil 13  20 

Number of Computers 452 543  560 

Internet Facility 10.5 Mbps 15Mbps  Upgradation 

E Journals in Library Nil EBSCO package 
(which is 

providing access 
of more than 

3838 e-journals 

 Upgradation 

 

 

 
 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 
 

 
 

 



ANNEXURE-2 
 

Action Plan for Industry Interface 2014-16 

Planned Executed in 2013-14 Planned for 2014-16 

Organize corporate guest lectures 

   

10 20 

Organize Industrial visits 

 

4 10 

CII Training to faculty One faculty member undergone 

CII training 

Atleast one more faculty to be 

sent for CII training for Workers‟ 

motivational lectures 

Preparatory classes for Final year 

students for GD, Interviews 

Embedded in teaching 

curriculum 

Ongoing 

Organize Alumni Meet and 

strengthen ties with well placed 

students for placements activities  

Pending (To be planned in May 

2014) 

To be executed at the end of the 

next teaching session. To be a 

regular programme every year. 

Organize one MDP Pending (To be planned in May 

2014) 

To be executed at the end of the 

next teaching session. To be a 

regular programme every year. 

Printing and distribution of 

Campus newsletter 

Already being done in each 

quarter 

Ongoing 

Conduct mock tests and 

interviews for final year students 

Embedded in teaching curriculum Ongoing 

Invite various industrialists in 

association with JMA and PTU to 

identify the needs and 

requirements of industry from 

students 

 Initiated efforts of collaboration 

with JMA and joint activities have 

been organized like Inter College 

Quiz organized in this session.  

 More activities in association 

with JMA will be organized  

Intensification of  placement 

activities 

More than 110 students of MBA 

and MCA already have been 
placed with an average package of 

Rs.2.70 Lacs 

Ongoing 

 

 

 List of Activities held during 2013-14 
 
S.No.  Activity Date 

1 The Annual Prize Distribution function was successfully held on April 3,2013 at 

AIMTC. Sh. B. Purushartha, IAS, Director Technical Education and Industrial 
Training, Government of Punjab was the Chief Guest for the day. Students were 

awarded prizes for their excellence in Academics, Cultural and Sports activities. 

3 

April,2013 

2 A guest lecture was arranged for MBA 2nd Semester students at AIMTC on April 
8,2013 on the Topic "Leadership Challenges faced by Young Managers" delivered 

by Mr.Shirish Mudgal, Manager, Market Development,Business Standard Ltd. 

8 
April,2013 

3 A Guest lecture was held for MCA 2nd Semester students on Career Guidance by 

Correl IT Solutions on April 11, 2013 at AIMTC 

11 April, 

2013 



4 Ms.Manpreet Kaur,HR Manager,Kayako Helpdesk Pvt. Ltd. Jalandhar conducted 

a Pre-placement Talk for MCA 4th Semester Students on April 12,2013 at the 

Campus. 

12 April, 

2013 

5 AIMTC students of MBA 2nd Semester organized the Farewell party for their 

seniors passing out in 2013 on 18 April 2013 at Majestic Grand Hotel. 

18 April 

,2013 

6 Students from Apeejay School Visited the AIMTC campus on the occasion of 

EARTH DAY on 22 April 2013. AIMTC celebrated the same by Planting trees in 
the campus. Earth Day is a good time to make a commitment to learn more about 

the environment and how one can help to protect it. 

22 April, 

2013 

7 AIMTC organized a Prayer Meeting on May 13,2013 at the campus to pay tribute 

to Mrs. Rajeshweri Paul, wife of Late Dr. Stya Paul, on the occasion of her first 

Punya Tithi. 

13 May, 

2013 

8 AIMTC organized a Guest Lecture for MCA students on 27 May 2013. Prof. 

Satwant Singh Pall, a renowned name in English Language and Communication 
Skills conducted the session on the topic "Guidelines to improve Communication 

Skills" 

27 May, 

2013 

9 A Motivational Guest Lecture was organized on 28 May 2013 on the topic "How to 

become an Achiever". The lecture was delivered by Mr.Pardeep Sharma, a 

renowned corporate trainer. 

28 May, 

2013 

10 AIMTC organized a guest lecture on Personality Development for MCA students 

on 29 May 2013 in the campus. Dr.Ashish Arora from Department of 
Management Studies, GNDU Regional Campus,Jalandhar delivered the lecture. 

29 May, 

2013 

11 A Group Discussion Competition was organized for MCA students on 30 May 

2013 in the campus.It was a fruitful exercise where various ideas were exchanged 
and many opinions were debated upon. Harpreet Kaur was declared as the 

winner of the Competition. 

30 May, 

2013 

12 AIMTC organized a Prayer Meeting on June 7,2013 to pay tribute to the founder 

of the Apeejay Group, Late Dr. Stya Paul, on the occasion of his third Punya Tithi. 

Dr Stya Paul led the Apeejay Education Society to become one of the esteemed 

and renowned educational bodies of India with his futuristic insight, visionary 
attitude and missionary zeal. 

7 

June,2013 

13 A seminar by Mr. Sanjay Kumar Rajan from IEEE New delhi was held in the 

campus on 18 July 2013 on the topic "IEEE- Exploring the Digital Libraries" 

18 July, 

2013 

14 The AMCAT test was successfully conducted in the Campus by the team from 

Aspiring Mind for the Students of 2nd and 3rd year of BBA and BCA on 31 July 

2013. The AMCAT test is a concept pioneered by experts from IITs, MIT, Harvard 

and IIMs to help job-seekers get their first job quickly and efficiently. This will 

give the students a platform for their future placements. 

31 July, 

2013 

15 10 MBA students of 2013 Passout Batch were selected as Assistant Manager in 

ICICI Bank at a package of 4.32 Lac in the placement drive held at the campus. 

23 

August, 

2013 

16 AIMTC conducted mock interview and placement sessions for MCA students on 

23rd and 24th August 2013. The mock interview will help the students learn 

what is expected in a job interview, and improve their self-presentation. 

23 

August, 

2013 

17 AIMTC Students of BCA appeared in TCS OPEN IGNITE Placement Process on 

26th Aug 2013 in the Campus. 

26 

August, 

2013 

18 A Guest Lecture was delivered by Mr.Pardeep Sharma (Corporate Trainer) on the 

topic "Stepping Stone to Success" for MBA First Year Students on 27 August 
2013 at the campus. 

27 

August, 
2013 

19 An impressive show was put up by MCA students in welcoming the freshers and 

bidding adieu to their passing out seniors at Hotel Grand Majestic. 

29 

August, 

2013 



20 MBA seniors organized a fantabulous freshers party for their Juniors at Kings 

Hotel on 30th August 2013. 

30 

August, 

2013 

21 A placement drive was held for Tommy Hilfiger in the campus on 2nd September 

2013. The students of MBA 3rd Semester participated in the drive. The students 
were shortlisted on the basis of Group Discussion and Personal Interview. 

2-Sep-13 

22 Under Computer Vision Contest 2013 for MCA students, the event Software 

Development was organized in the campus on 13th September 2013. Total 9 

teams participated in the event. Kuber Singh and Deepak Mahajan of MCA 5C 

were declared as winners. Mandeep Kaur of MCA 5C and Ajay Kumar of MCA 5A 

stood second in the competition. 

13-Sep-13 

23 Entrepreneurship Development Cell (EDC) of AIMTC organized an event - 

"Expressions" on 14th September 2013 in the campus. The event was a great 
success with as many as 100 students participating in the teams of 5 each. 

14-Sep-13 

24 A guest lecture was organized for MCA students on "Emerging technologies and 

its scope of Placement in present day environment" delivered by Mr. Harpreet 

Singh, Director CIT, Mohali on 16th September 2013 in the campus. 

16-Sep-13 

25 Under Computer Vision Contest 2013 for MCA students, the event Logic Testing 

in C/C++ was organized in the campus on 16th September 2013. Baljinder Singh 

and Pritpal Singh of MCA3 3A were declared as winners in the competition. 

16-Sep-13 

26 Entrepreneurship Development Cell (EDC) of AIMTC organized an event - 

"Insight- Case Study".Prelims were held on 20th September 2013 in the campus. 

More than 50 students in 18 teams participated in the event. They were given a 
case to solve. 

20-Sep-13 

27 A guest lecture was organized for MCA students on "Career Guidance and 

Information Technology Awareness” delivered by Mr. Manjit Singh, Director, 

Techno Campus, ITC Limited, Chandigarh on 20th September 2013 in the 

campus. 

20-Sep-13 

28 AIMTC students of MBA (Finance) 3rd Semester went to visit the Bear Bull Global 

Commodities, Jalandhar to gain insight practical knowledge of stock trading. 

25-Sep-13 

29 Entrepreneurship Development Cell (EDC) of AIMTC organized an event - 

"Ranneeti – The Money Multiplier”. The event took place on September 21, 2013 
in which five teams of five members each visited different areas of Jalandhar. 

Each team had a budget of Rs.1000 and they were asked to make as much 

money as they can in a day. The Winning team was able to earn a profit of Rs. 

32000 by selling watches. 

21-Sep-13 

30 A Guest Lecture was organized for MBA students on 326th September 2013 in 

the campus. It was delivered by Mr. Surinder Saini, Chief functionary of 
Jalandhar Welfare Society on the topic "How to be 100% successful in life" 

26-Sep-13 

31 Pact Solutions, Chandigarh visited the campus for Placement Process on 27th 

September 2013. Two MCA students Ms.Anjali and Ms. Mandeep cleared the 

written test, interview and machine test. They were given the offer letters on the 
spot by the company officials. 

27-Sep-13 

32 Entrepreneurship Development Cell (EDC) of AIMTC organized an event - "Movie-

cation". The event was held on 28th September, 2013. The students were to 

asked to explain the management lessons/concepts with the help of movie 

clips.The Winners were Sonam,Rashi and Richa of MBA 1A. 

28-Sep-13 

33 Entrepreneurship Development Cell (EDC) of AIMTC organized an event – 

“Insight- The case study competition”. The event was held on 28th September, 

2013. The students were to asked to solve a case study. 

28-Sep-13 



34 Under Pinnacle 2013, the sports event of Chess was held from 27th September to 

30th September 2013. There were total 20 entries.Mr. Vaneet Kapoor (Boys) and 

Manmeet Kaur (Girls) won the ultimate title. 

30-Sep-13 

35 Two MCA students Mr.Abhishek Duggal and Ms.Sonam Verma were selected in 

EME Technologies, Chandigarh in a Joint Campus Placement Drive held on 27th 

September 2013. 

30-Sep-13 

36 Entrepreneurship Development Cell (EDC) of AIMTC organized an event –

“Artistique: Photothon 2013”. The final round of the event was held on 30th 

September, 2013. The shortlisted students were asked to click pictures on the 
Child Labor theme in and around Jalandhar region. Aastha Sharma of MBA 3A 

and Gurjot Singh of MBA 3C were declared as Joint winners. 

30-Sep-13 

37 Under Computer Vision Contest 2013, the event “PC Gaming” was organized on 

30-September 2013. There were 15 entries.3 Mr. Simerjit Singh of MCA I won the 

contest. 

30-Sep-13 

38 AIMTC Students of MCA 3 went on a 1 Day religious trip to Shri Anandpur Sahib 

and Naina Devi on 1st October 2013. 

1-Oct-13 

39 AIMTC Students of MBA 3rd went on a 2 day religious trip to Vaishno Devi 
Temple on 1st and 2nd October 2013. 

1-Oct-13 

40 The officials from ICICI Direct Mr.Anurag and Mr.Harmeet visited the campus on 
3rd October 2013 and conducted the session regarding Stock Mind 2. Stock Mind 

is an initiative of ICICI Direct for Financial Learning to increase Stock Market 

Literacy among youngsters. 

3-Oct-13 

41 Techi Technologies visited the campus for MCA Placement process and selected 

Ms.Neha Mittal,Mr.Kuber and Mr. Chandan Yadav. The process comprised of 

Technical test, GD and Interview. 

3-Oct-13 

42 AIMTC celebrated the 94th Birth Anniversary of Dr. Stya Paul, Founder President, 

Apeejay Education Society as Founders Day on 4th October 2013 in the campus. 

4-Oct-13 

43 AIMTC Students of MBA 3rd went on a 2 day religious trip to Vaishno Devi 

Temple on 1st and 2nd October 2013. 

6-Oct-13 

44 The Business Quiz 2013 was successfully held on 10th October in the campus. 
There were 32 teams that participated in the mega event. 4 teams were sel3ected 

for the final round. Naveen,Neeraj and Harshit of MBA 1 won the Quiz while 

Deepna,Mohit and Manish of MBA 3 stood second in the contest. 

10-Oct-13 

45 The Badminton Tournament under Pinnacle 2013 was held in the campus in the 

first week of October. The winners are as follows: Single boys – Sahil(MBA 3C), 

Single Girls--Kirandeep Kaur (MBA 3D) , Double Boys- Keshav(MBA 3B) and 

Sumit(MCA 5),Double Girls-Kirandeep(MBA 3D) and Vartika(MBA 1A), Mix 

Double- Sahil(MBA 3C) and Aastha (MBA 3A). Gaurav Jaswal (MBA 3D) was the 
student coordinator for the event. 

11-Oct-13 

46 Prize distribution ceremony for the winners of various EDC events was held on 

October 11, 2013 in the Conference Room. Dr. Rajesh Bagga, Director, honored 

the winners with prizes and certificates. 

13-Oct-13 

47 A guest lecture was organized for MCA 3rd and 5th Semester students on the 
topic “Cyber Security” on 10th October 2013 in the campus. It was delivered by 

Mr. Gaurav Madan, Senior official, NetMax Technologies Pvt. 3Ltd., Chandigarh 

14-Oct-13 

48 Students of MBA 1A went on an industrial visit to Sukhjit Starch and Chemicals 

Ltd., Phagwara on 19th October 2013. 

19-Oct-13 

49 INIZ Solutions visited the campus for MCA placement process on 23rd October 

2013. Mr.Hitesh Dawar and Mr. Sanjeev from the company conducted the 

process. 

24-Oct-13 



50 Under Pinnacle 2013, the following Off stage Events were successfully held on 

28th October 2013 in the campus :- Rang Birangi, Website Development, Toon 

Tamasha, Net Savvy, Poster Making, Clay Making and Heena. Students 

enthusiastically participated in all the events. 

28-Oct-13 

51 Pinnacle 2013 started with a bouquet of wonderful events on 30th October. This 
2 day mega event will see a huge number of participants performing to win the 

ultimate title. 

30-Oct-13 

52 The festival of Lohri was celebrated in the Campus on 13 January. Dr. Rajesh 

Bagga Congratulated all the staff members and students present on the occasion. 

13-Jan-14 

53 MBA Students and Faculty of AIMTC attended the lecture delivered by Mr. Harpal 

Singh at APJ Auditorium on 17 January 2014. Mr. Harpal Singh is the Mentor 

and Chairman Emeritus of one of India‟s leading hospital chains, Fortis 
Healthcare. He is also the Founder Chairman of the Nanhi Chhaan Foundation, 

an initiative in support of the girl child and the environment. 

17-Jan-14 

54 EDC conducted an event "Idea Generation" in the Auditorium on 18 January 

2014. One hour workshop on Idea Generation was c98onducted followed by 2 

hours of idea generation competition. Dr. Rajesh Bagga motivated the students 

and stressed that Idea Generation is the most preliminary step of being a 
successful entrepreneur. 

18-Jan-14 

55 AIMTC organized a guest lecture on 'Marketing Orientation, Strategy and 

Research' for the students of MBA. Dr. Jatinderjit Singh, Assistant Professor of 

Marketing at ESADE Business School Barcelona delivered the lecture. 

Dr.Jasinderjit Singh is himself an alumni of Apeejay Institute of Management who 

completed his MBA from the institution in 2001 

21-Jan-14 

56 Cultural Department of AIMTC organized an event " Creative Writing" on 22 

January 2014. 

22-Jan-14 

57 A Workshop on Idea Generation was held at the campus, Ms.Neha Kalra of 

AIMTC conducted the session. It was followed by a competition which was won by 

the team of MCA IV. Sandeep Pandey,Varun Kapoor,Arun kumar,Rahul 

Pathania,Harvind Kumar were the members of the winning team. 

25-Jan-14 

58 A Guest Lecture was organized at AIMTC for MCA Students in the Campus. Mr. 
Hitesh Dawar,CEO of INIZ Solutions ,Ms. Harleen Barmi, HR Manager and Mr. 

Sanjeev,Training Head,INIZ Solutions delivered the lecture. 

31-Jan-14 

59 An Alumni Student Interaction session was held in the Campus on 30 January 

2014. Mr. Ritul Thakur, Services Delivery Manager, IBM, Singapore was the 
resource person.He was a MCA Student at AIMTC (2001-2004) Batch. 

31-Jan-14 

60 Students of AIMTC went on an educational Visit to Science City on 31st January 

2014 

31-Jan-14 

61 Mr. Daljeet Singh Matharu delivered a lecture on Cloud Computing to the faculty 

members of AIMTC on 1st February 2014 

1-Feb-14 

62 Poster Making Competition was held in the campus on 4th February on the 

occasion of World Cancer Day. The winning posters are shown in this album. 

4-Feb-14 

63 A Case study competition was held for the MBA students of AIMTC on 10th 
February 2014. Kanika and Priyanka of MBA 2C won the competition. Kamaljeet 

and Ritika of MBA 4A stood second. 

11-Feb-14 

64 A Business Quiz Competition was held on 11 February 2014 at the Campus for 

MBA Students. The quiz had 7 rounds including Business Awareness, 
Personalities, Logos, Who's Who, Corporate Affairs, Abbreviation etc. Deepna, 

Karanvir and Mohit of MBA IV D won the quiz. 

11-Feb-14 

65 66 Students of AIMTC are shortlisted for ICICI Bank for Online OPQ round. 15-Feb-14 



66 Mr. V. K Khurana , Vice President, HRD, Ralson India Ltd. held an interaction 

with the MBA Marketing students in the campus on 17th February 2014. 

17-Feb-14 

67 An Inter College Business Quiz was held in the Campus on 19 February 2014 in 
association with JMA. Teams from DAV College, CT Institutes, GNA-IMT, St. 

Soldier, DAVIET, APJ College of Fine Arts and AIMTC participated in the Mega-

Quiz. DAV College team won the quiz and were awarded a Cash Prize of Rs.3500 

along with Trophy and Certificates. 

19-Feb-14 

68 Under Computer Vision Contest, an Intra College Computer Quiz was held in the 

Campus for MCA Students on 20th February 2014.Total 26 teams participated in 
the written test and 6 were shortlisted for final round. Abhishek Sahijpal and 

Simerjit Singh of MCA IIA won the Quiz. 

20-Feb-14 

69 AIMTC students won the first prize in Case Study Competition and Second Prize 

in IT Quiz at Symphonic 2014 held at KCLIMT on 21st February 2014. 

21-Feb-14 

70 AIMTC Students of MCA IV bagged three prizes in Technovision 2014 held at 

GNIMT Ludhiana on 21st February 2014 

21-Feb-14 

71 AIMTC students won the first prize in Case Study Competition and Second Prize 

in IT Quiz at Symphonic 2014 held at KCLIMT on 

21st 

February 

2014. 

72 AIMTC Students of MCA IV bagged three prizes in Technovision 2014 held at 

GNIMT Ludhiana. 

21st 

February 
2014 

73 Case Study Competition held at AIMTC on 22 February 2014. Total 13 teams 

participated in the contest. 

22-Feb-14 

74 Five MBA students were selected in SBI Life. 23-Feb-14 

75 Mr. Rishab Gupta from Times Academy Interacted with MBA 2 students and gave 

them lessons regarding Aptitude and Vedic Maths. 

25-Feb-14 

76 AIMTC Students of MCA bagged 5 prizes at Tech Plasma 2014 held at Lyallpur 

Khalsa College, Jalandhar on 26 February 2014. The students stood 2nd in Ad 

Mad Show, 2nd in Website Designing, 2nd in Extempore, 2nd in Software 
Showcase and 3rd in Quiz. 

26-Feb-14 

77 18 MBA students of 2014 batch placed in IIFL. 1-Mar-14 

78 EDC of AIMTC conducted a Business Plan competition on 4 March 2014 at the 

campus. Rashi Mittal and her team from MBA 2A won the First Prize while 

Awalpreet and his team from MBA 2C were awarded the second Prize in the 
Competition. The winners will get a cash prize of Rs.3100 by EDC along with 

certificates and Trophy. 

4-Mar-14 

79 AIMTC students Manish and Hardipinder won the ICICI Stock Mind Contest 2014 

and were awarded trophy, certificate and Kaspersky Internet Security Kit. 

6-Mar-14 

80 8 MBA students of AIMTC were selected in ICICI Securities. 8-Mar-14 

81 15 MBA students of AIMTC were selected in ICICI Bank 14 March-

14 

82 25 students of MBA presented research papers in National Conference at GNAIMT 18 March-

14 

83 Annual Prize distribution function was organized  26 March-

14 

84 “Speak for Noble cause ” event was organized in the campus for MBA students 9 April-14 

85 Blood donation camp was organized in the campus in association with NGO 

PAHAL group 

12 April-

14 

86 National Conference on Rethink, Redefine, Redesign : A futuristic approach to 

Business was organized. 

19 April-

14 

 



Action Plan for Research Initiatives 2014-16 
 

Planned Executed in 2013-14 Planned for 2014-16  

Encouraging the faculty to present 

papers in National and International 
Conferences 

40 papers   150 Papers 

Encouraging the faculty to publish 

their original research papers in 

reputed journals with impact factor 

50 papers   80 Papers  

Organize National and International 
Conference 

National conference held 1 National and 1 
International Conference 

planned 

Research projects EDC cell formed Projects to be undertaken by 

EDC cell in association with 

JMA,MSME Ludhiana 

Number of faculty pursuing  PhD 6 Completed 18 Pursuing 

 

 
Action Plan for Academic Excellence 2014-16 

 
 

Planned Executed in 2013-14 Planned in 2014-16 

The quality improvement through 

accreditation of the campus by 

NBA and NAAC 

The process has been already 

initiated for NBA 

To be completed. 

Plan for institutional 

memberships of various reputed 

bodies 

Talks under process with 

AIMA ,JMA and LMA 

 More useful memberships will be 

taken 

Advertising in AV/Print/online 
media 

• Presence on traditional 
media as planned 
• Online Media(Facebook) 

Ongoing 

CSR Activities • Blood Donation camp by 

NSS 
• Documentary competition 

on Social Issues by EDC 

• Donation Week by EDC 

• Social project in Human 

Values Classes 
• Blood Donation camp by NSS 

• Documentary competition on 

Social Issues by EDC 

Donation Week by EDC 

Initiating the process for rankings 

for various magazines 

Ground work is being done on 

probable magazines available for 

rankings 

 Participate in more reputed 

rankings   

  

file:///D:/APJ/Official%20PPTs/Perspective%20Plan/New%20Plan%202013/FDPs%20Conducted.ppt
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